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From hanging decorations and exchanging gifts to planning traditional meals, the
winter holidays are a special time for families and communities across America.
This year, 87 percent of consumers plan to celebrate the winter holidays, which
include events like Hanukkah, Christmas and Kwanzaa.

As we enter December, consumers have made significant progress on their
shopping lists and are stocking up on toys, gift cards, clothing and other holiday
items.

About the surveys:
NRF and Prosper Insights & Analytics October Consumer Holiday Survey was fielded to 7,660 consumers. It was conducted October 1-9 and has a margin of error of plus or

minus 1.1 percentage points.

NRF and Prosper Insights & Analytics November Consumer Holiday Survey was fielded to 8,362 consumers. It was conducted November 2 - 9 and has a margin of error of plus

or minus 1.1 percentage points.

NRF and Prosper Insights & Analytics Thanksgiving Weekend Consumer Holiday Survey was fielded to 6,615 consumers. It was conducted November 25 - 30 and has a margin
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of error of plus or minus 1.2 percentage points.



Consumers’ holiday shopping progress
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Spending plans

Consumers plan to

spend $998 on average

on items such as gifts, Gifts for family, friends Other holiday purchases
and co-workers for themselves or their

food, decorations and .
families
other holiday-related

purchases for

themselves and their $230

families.
Non-gift holiday

purchases such as food
and decorations

Source: NRF and Prosper Insights & Analytics October 2020 Consumer Holiday Survey NRF@NRAE_?_NAAILL
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Historical consumer spending plans

Consumers are spending just as much this year on gifts and other items to celebrate the spirit of the
holidays. However, they show a little more hesitation when it comes to using seasonal sales and
promotions to pick up other, non-gift items for themselves or their families.

@ 2016 @ 2017 @ 2018 @ 2019 @ 2020 - 5yr Avg
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$589 | $608 | $638 | $659 | $650

Gifts Non-gift holiday items such as food, Other non-gift purchases
candy, decorations and cards

Source: NRF and Prosper Insights & Analytics October 2020 Consumer Holiday Survey NRF@IN?AE%I\AAILL
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The gifts consumers want to receive this holiday season

Gifts consumers plan to give Gifts shoppers want to receive

Clothing Gift cards Books and Food/candy Electronics Personal care Cash Home décor Jewelry
other media items

2019 2020

Source: NRF and Prosper Insights & Analytics October and November 2020 Consumer Holiday Surveys
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A closer look at gifts: Gift card spend
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Number of gift cards
consumers will purchase on
average
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Total expected spending on
gift cards this season

What types of gift cards do you plan to purchase this year? (top 10)

29%

28%

I |

20%

16%

15%

14%

Restaurant Department store Visa/AmEXx/Etc. Coffee shop Online merchant Entertainment Electronics store
(movies, music,
etc.)

Source: NRF and Prosper Insights & Analytics November 2020 Consumer Holiday Survey

12%

Grocery
store/Gasoline

$48.87

Average value consumers will
put on each gift card

11%

Book store

10%

Home
improvement
store
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A closer look at gifts: Top toys

Boys

Barbie

Dolls Cars and Trucks

LOL Surprise Dolls Hot Wheels

LEGO PlayStation

Frozen-related Video Games

Beauty Products Xbox

Apparel/Accessories |Nerf

Baby Dolls Nintendo Switch

PlayStation Marvel Action Figures/Toys/Remote Control Car
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Source: NRF and Prosper Insights & Analytics November 2020 Consumer Holiday Survey NRF@NRAE_?_NAAILL
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Shopping destinations

Where consumers plan to make their holiday purchases

56%
60%

S
@ 2019 @ 2020

Source: NRF and Prosper Insights & Analytics October 2020 Consumer Holiday Survey NR ®NRAE_(I)_NAAILL
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Thanksgiving weekend shopping

Estimated number of shoppers and average spending on holiday items
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2017 2018 2020

Source: NRF and Prosper Insights & Analytics Thanksgiving Weekend 2020 Consumer Survey NRF@NRAE_?_NAAILL
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What Thanksgiving weekend shoppers bought

72% ,, 4% 23%

of consumers' holiday of consumers’ holiday of weekend shoppers said the
purchases over the weekend purchases were influenced by Thanksgiving weekend deals
were specifically for gifts sales and promotions

were the same as what they saw
earlier in the season

What types of gifts did you buy Thanksgiving weekend? (showing top gifts)

52%

32%
29% 29%
27%
22% 22%
20%
I 14% 13% 13%
Clothing or Toys Books, CDs, Gift cards/gift Consumer Personal care or Food/candy Home décor or Sporting goods Home Jewelry or
clothing DVDs, videos or certificates electronics/ beauty items home-related or leisure items improvement precious metal
accessories video games accessories furnishings items or tools accessories
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https://nrf.com/insights/holiday-and-seasonal-trends/winter-holidays

